Learning Journey Map
Year 11

Pm Exam

May Resit

Tuesday 31% January

-i___

YEAR
11

2 hour full examination covering
Learning aim A- promotion
Learning aim B- financial

documents

Learning aim C- Financial

forecasting

AO1
Learning aim C — Financial Planning and forecasting AO2
C3-C1- Budgeting
C3-C2- Cashflow AO3
C3-C3- Suggesting improvements to cashflow AO4
C3-C4- Breakeven point and analysis AO5
C3-C5- Sources of business finance
A A

YEAR

FURTHER STUDY

BTEC Level 3 Business and Enterprise

Level 3 Business Administration

Level 3 Business Management Level 3 Retail
Management

Level 3 Business Finance management
A-Level Accountancy

A-Level Business Management

CAREER PATHS

Banking
Administration
Marketing

Retail

Sales
Management roles
Entrepreneurship
Human resources
Customer services

SKILLS

Effective people management

Knowledge of laws and regulations
Management of business finance

Analysing and interpreting market research
and financial accounts.

Research and planning

2 hour Mock exam covering A

YEAR
11

Learning aim B-Financial Documents and statements
C3-B1- Financial Documents
C3-B2- Payment methods
C3-B3- Sources of revenue and costs
C3-B4- Financial Statements
C3-B5 -Profitability ratios

AO3
AO4

C3-A2- 4P’s of the marketing mix

marketing methods

Learning Aim, A- Marketing activities
C3-Al - Targeting and segmenting the market

C3-A3- Factors influencing the choice of

C3-A4- Trust, reputation, and loyalty

AO1
AO2
AO3
AO4

e Component 3 is worth 40% of your course.
e [t will involve 48 GLH (guided learning hours) of teaching
e The component will end with an exam, which will be marked out of 60 marks.

e The marks you achieve will be converted into a grade — eg: U/P/M/D (not D* - that can only be

achieved overall).

\

and B

documents

Learning aim A- promotion
earning aim B- financial

Skills taught across Enterprise.

e Financial Planning
e  Financial forecasting
e Organising and

AO1
AO2
AO3
AO4
AO5

planning
e Communication
e Problem solving
o Reflective learning

YEAR

11

Curriculum
Overview

e  Using case studies in
context.

AO1- Knowledge:
demonstrate knowledge

of marketing terms and
principles and financial
information in relation to
a given enterprise

AO2- Understanding:
Demonstrate
understanding of

AO3- Analyse and
interpret marketing

AO4- Evaluate
marketing and

AO5- Perform
procedures

marketing terms and
principles in relation to
a given enterprise

information and

financial information

financial data, making
connections to inform
solutions

in context to make
reasoned judgements
and decisions




Learning Journey Map
Year 10

— — N Move on to
Year 11

Moderation

takes place end
f April/ earl Crte! inking s
: . » ritical thinking skills as . .
orAp Y LO.C-Review the presentation of the micte learners willbe required to Skills taught across Enterprise
May requirements review and reflect on the . Research and development
C2- C1 Review of the presentation success of the productior) and Y EAR . Data analysis
delivery of the presentation. o Interpretations of market
To use evidence and make 1 0 research results
recommendations for . Communication — Verbal and
improvement, non-verbal
. Presentation skills
. Planning skills
A A — ‘ . Organisation skills

skills . Time management skills
- . Evaluative skills

LO A- Component 2: Choose an idea and Technical skills- using PowerPoint . Budgeting

produce a plan for a micro enterprise Researching the internet . Financial awareness

YEAR C2-A1- Choosing an idea for a micro enterprise Being selective of evidence
C2-A2- Plan for a micro enterprise Budgeting
1 o Planning

Evaluation of personal performance

LO B- Present a plan for the micro enterprise Presentation skills- Interpersonal, verbal, and non- Assess—ment

odea to meet specific requirements verbal communication

C2-B1- Production of presentation Justification of idea chosen

C2- B2 Defivery of presentations Speaking to an audience The style of assessment for this

course promotes deep learning
- - - - through ensuring connections
between knowledge and
LO- Component 1 Learning Aim C- Skils: practice.
Investigate the internal and external

Analysis of information to determine importance.

factors that contribute to the success of Evaluation of results to be able to advise and SME on strategy.

an enterprise. Inference of data collected using primary and secondary research.
C1-C1- PEST analysis (political, economic, Interpretation of research and development.
social, technological factors) Using research to respond to a brief

C1-C2- SWOT analysis. (Strengths,
weaknesses, opportunities, threats)

Moderation
takes place end
of December/
early January

LO- Component 1 Learning Aim B: Explore how Skills:
market research helps meet customer needs and Develop pril:nary and secondary
understand competitive behaviour. Research skills
Y E a R for applications.
C1-B1- Market research methods Using new te_ChmIOgY
. Inference of information
C1- B2 - Understanding customer needs o
) L . Application of knowledge and
C1- B3 -Understanding competitive behaviour understanding of conducted research
C1- B4- Suitability of market research methods Analysis of quantitative and

qualitative data.
Presenting data in different formats

LO- Component 1 Learning aim A: Skills:
Examine the characteristics of enterprise Develop primary and secondary Research skills Y EA R
C1-A1- Size and Features of SME’s Planning and organisation of learning
C1-A2- Sectors and Industry Time management
C1-A3 - Aims and Objectives Report writing 1 o
C1-A4- Skills and Characteristics Communication in the external environment
Analysis of research for applications

Curriculum

A A .
Overview
The impact of the activities carried out by the selected enterprise to its success. 12 marks
Task 1a X
A Understand how and why enterprises and entrepreneurs are successful.
) Task 1b Entrepreneurial skills and characteristics: Understand how and why enterprises 12 marks
Com ponent 1 and entrepreneurs are successful.
Market research methods: Understand customer needs and competitive 12 marks
B. | Task 2 .
behaviour through market research
Task 3a PEST analysis: Understand how the outcomes of situational analyses may 12 marks
affect enterprises.
C. 5 " "
Task 3b SWOT analysis: Understand how the outcomes of situational analyses may 12 marks
affect enterprises.
Choosi idea: Choose an idea and produce a plan for micro-enterprise
Taskla | . 00sing an ldea P P P 12 marks
idea.
Planning a chosen micro-enterprise idea (aims, features, pricing, promotion and
Com ponent 2 A.| Task 1b resources): Choose an idea and produce a plan for a micro-enterprise idea. 12 marks
Presenting your business plan (financial planning, forecasting and records):
Task 1b N8 you ! p (f |'p. g, 'g.. .) 12 marks
Present a plan for the micro-enterprise idea to meet specific requirements.
. - ial planni 5 .
8. | Task 2a Presenting your business p.lan (ﬁnanaal.p ar\nlng, forecasting a.n.d recorfis) 12 marks
Present a plan for the micro-enterprise idea to meet specific requirements.
c. | Task 2b .Rewewmg the pres:i:rftatlon:.Rewew the presentation of the micro-enterprise 12 marks
idea to meet specific requirements.




